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Embargoed until Wednesday 13 June, 2012
Buckets of MEETINGS Fun Promised by Wellington
Release your inner artist with the creative capital at stand 586 
From dining on stage to nights at the national museum and team building with ukuleles, events with creative wow-factor are all part of conferencing in New Zealand’s capital of cool.
Wellington always brings its good taste and sense of fun to MEETINGS, and this year is no different. Buyers are being invited to take part in a giant paint-by-numbers of Cuba Street’s famous Bucket Fountain, while Restaurant Associates is presenting a high tea of small delicacies.

“The high tea will be small and perfectly formed - much like our compact capital, which has 6,700 hotel beds within walking distance of the eight major conferencing venues,” says Positively Wellington Tourism Convention Bureau Manager Martin Boland. “The Bucket Fountain artwork, on the other hand, will be high impact – just like events hosted in Wellington.” 

While there’s fun and games, there’s no question Wellington means business, Mr Boland says.
“In the first quarter of this year Wellington saw an 18.5% increase in delegate days, with the trans-Tasman market really starting to ramp up as we start to reap the rewards of contracting a dedicated Business Development Manager in Sydney late last year.”

MEETINGS will also see the release of the 2012/13 Wellington Meeting & Incentive Guide, which this year includes a special section dedicated to trans-Tasman conferencing and photographs of what Boland hails one of the city’s ultimate conferences.

“Wellington pulled out all the stops for the Society of American Travel Writers convention in November. The programme included the best of the capital of cool, including a Brancott Estate World of WearableArt™ Awards Show themed performance at a gala dinner at The Rock, a Weta Workshop themed evening at Te Papa, management of 32 different sessions across a range of Positively Wellington Venues locations and over 40 different half and full day tours catering for 450 people.”

The team will also be armed with tasty tips on what to look out for in August, with the Visa Wellington On a Plate 2012 programme set to launch just days after MEETINGS. The festival will serve its fourth course from August 10-26 this year.
“Visa Wellington On a Plate is a really popular platform for incentives and corporate hosting – we have a lot of feedback from restaurants and festival organisers that event and relationship managers leverage the DINE Wellington set menu lunch deals as a way to treat clients,” Mr Boland says.

“We have it on good authority this year’s menu will be bigger than ever, with over 100 of the region’s finest eateries and over 100 Events signed up to the programme.”
The Bureau is also expecting interest in film theming and movie tours as the city gets set to star as host the world premiere of The Hobbit: An Unexpected Journey on Wednesday 28 November.

The Wellington Convention Bureau is this year joined by 15 Wellington businesses: 
Amora Hotel Wellington (587), Brentwood Hotel (577), Cliftons Venues (599), Copthorne Hotel & Resort Solway Park, Wairarapa (590), CQ Hotels Wellington (578), EPICURE - Westpac Stadium (584), InterContinental Wellington (576), James Cook Hotel Grand Chancellor (585), Mac’s Function Centre (600), Museum Art Hotel (602), Museum of New Zealand Te Papa Tongarewa (589), Positively Wellington Venues (575 & 588), Rydges Wellington (591), Te Raukura/Te Wharewaka o Poneke Wharewaka Enterprises (592) and Wharekauhau Country Estate (601).

NOTES TO EDITORS

Positively Wellington Tourism (PWT)

PWT is the regional tourism organisation for Wellington. It is a council-controlled organisation primarily funded by Wellington City Council through the Downtown Levy, a targeted rate paid by commercial ratepayers in downtown Wellington. The Wellington Convention Bureau is a business unit of PWT
Wellington Tourism statistics

· Visitors spend over $2200 in the Wellington region per minute - $1.2 billion every year. (Source: Ministry of Economic Development Regional Tourism Data). The convention industry is estimated to be worth $100 million to the capital of cool every year.
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Positively Wellington Tourism (PWT)


PWT is the regional tourism organisation for Wellington. It is a council-controlled organisation primarily funded by Wellington City Council through the Downtown Levy, a targeted rate paid by commercial ratepayers in downtown Wellington. 


Wellington Tourism statistics


The visitor sector contributes $1.4 billion in expenditure per annum to the region’s economy, an average of $3.8 million per day.


Visitor expenditure in Wellington accounts for approximately 10% of Wellington’s regional domestic product.


Wellington city has approximately 8 million visitor nights per year.













